
ISSUE
NOVEMBER 2016



The goal of Kidz Holding Group is to become one of the major 
leaders and pioneers in the kids’ entertainment field not only in the 
region, but also around the globe. In addition to having expanded in 
the MENA region, GCC and Europe, we have also reached Australia 
to open KidzMondo city in a vocational institution in Melbourne and 
soon in other continents as well. 

We have signed to open KidzMondo City in more than 10 countries 
so far including KidzMondo Beirut, Istanbul & Doha which will open 
its doors this December 2016 and KidzMondo Abu Dhabi, KSA, 
Azerbaijan, Australia, Jordan, Russia and Costa Rica, which are in 
the pipeline and will soon come to life. 

Our group continues to grow, through our devoted team, creating 
unique ideas to bring special entertainment concepts and 
experience to children around the globe. In everything we do, we 
aim to create difference and offer excellence.

Ali Kazma
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Founded in 1918, IAAPA is the largest international trade association for 
permanently located amusement facilities and attractions and is dedicated to 
the preservation and prosperity of the attractions industry. IAAPA represents 
nearly 5,000 facility, supplier, and individual members from 99 countries. 
Member facilities include amusement and theme parks, water parks, 
attractions, family entertainment centers, zoos, aquariums, museums, science 
centers, and resorts. IAAPA is a nonprofit organization. The association's 
global headquarters is in Alexandria, Virginia, United States. The association 
maintains regional offices in Brussels, Mexico City, Hong Kong, and Orlando.
 
 IAAPA was thrilled to bring the Euro Attractions Show (EAS) to Barcelona for 
the first time with 12000 visitors, IAAPA’s largest EAS to date and the premier 
conference and trade show for the attractions industry in the region.
 
The manufacturers and suppliers showcased all their exciting and innovative 
products and services. Speakers at the conference were: Jakob Wahl, Director 
of Communications, Europa-Park, Germany, Carlos Canto, CEO SPSCG 
Consulting & investments, Spain and Ali Kazma, Chairman of Kidz Holding, 
Lebanon.”“Corporate partnership can be a huge asset to attractions 
operators as it allows them to leverage the brand recognition of their 
corporate partner to their benefit” said Ali Kazma, and he continued: 
“Such a partnership is not “easy money” and not every corporate partner 
is right for your attraction and audience”.  
 
Euro Attractions Show (EAS) is owned and produced by the International 
Association of Amusement Parks and Attractions (IAAPA), and is Europe’s 
premier conference and trade show dedicated to the attractions industry. EAS 
is managed by the IAAPA Europe, Middle East, and Africa office.
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Ali Kazma, Chairman of Kidz Holding, giving a speech at the Euro 
Attractions Show (EAS) in Barcelona
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 GAP  Promotion  Gandour Promotion

 MIKE Sport Promotion

KidzMondo has always been reputed for its unique edutainment oriented 
indoor concept; given that the park’s theme combines knowledge with fun. 
This unique, innovative and successful concept attracted more than 400,000 
visitors per year and encouraged us to carry out major improvements and to 
witness their efficiency from the beginning of KidzMondo’s journey. 

KidzMondo Beirut collaborative partnerships turned out beneficial to 
KidzMondo and to its marketing partners, especially that the city has 
established several collaborations with a wide variety of brands. These 
collaborations introduced the products to the visitors of the premises: the 
kids and their parents and allowed them to experience the marketing 
partners brands and to strengthen their relation with them.

KidzMondo Beirut hosts several and frequent events: from new partnerships 
to sponsors launching their new products and services, corporate events 
activations, cross promotions...

Our guests had the chance to taste the latest products by our marketing 
partners: Gandour Caramel, Dairiday Peach Yogurt, Rim Sparkling Water, 
they witnessed, as well, in some cases, the live preparation of the product.
Our guests received as well a wide variety of gifts, on several occasions, 
from Samoa, in addition to diverse activations like the stationary essentials 
from Bic, and others like Tanmia, Barni products and Papabubble. 
Let’s not forget the special Aptamil, Chicco and Nestle -Nido partnerships 
that took place in our Toddler’s Inn re-launched establishment 
In addition to the national solid partnership and promotion with VISA card 
holders and Mike Sport’s Fidelity card.

KidzMondo
Beirut
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Naturally, kids had their fair share, they participated in many events like 
Libby’s Juice Day, Gandour Chocolate Festival, Sony PS4 FiFa Tournament; 
they contributed, as well, in GAP stores Dbayeh and Beirut Souks branches. 
Besides our national sales cross promotions that allow you to win free entry 
tickets to KidzMondo City, along with our marketing partners, we offered KM 
Pass at the purchase of the following products: Ice-watch, Mike Sport, Al 
Rifaii, and FORD that gave away 2 ECO Sport cars to our winning visitors and 
other cross promotions with L’Oreal - Garnier, Ultra Doux, Junior Croissant, 
Gymboree, and GAP.

The evolution in KidzMondo Beirut is marvelous; the updates track the kids’ 
demands creating, therefore additional new Birthday Room, new unique themes 
like spa theme and others …and the tremendous free birthday cake campaign 
with our new caterer Abela.  

Following the visit of Mr. Elias Bou Saab, Minister of Education and Higher 
Education, KidzMondo invited 2.000 teachers from all over Lebanon and gave 
testimonials from different teachers about the edutainment concept of KidzMondo.

As part of its CSR activities KidzMondo witnessed the visit of more than 4.000 
unprivileged kids that where invited by UNRWA, and the regular fundraising 
Ramadan gathering nights by more than 4.000 kids...

Tic Tac Toe chose KidzMondo for another successful Fundraising event, 
welcoming more than 600 visitors in the city. Different schools and organizations 
helped selling the tickets and all the returns went to Tic Tac Toe’s Robotic 
team in support for their researches.
 That same day, Halloween’s decoration largely invaded the city.   

Together we can make a difference and put a smile on a child’s face.
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  Halloween Decoration and Show
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KidzMondo Beirut
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KidzMondo
Istanbul

The team at KidzMondo Istanbul has prepared a new seasonal program for 
guests enrolled in their winter camp. This program will be called “Technopark”, 
and will provide young guests with informatics technology training, covering 
coding & algorithm, 3d design, robotic design, and mobile coding. 
This program is being established with the professional support of Bilisim 
Garage Academy.
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KidzMondo Doha, scheduled to welcome visitors on december 10th, 2016 
has been partnering with some of the best organizations across industries 
to bring in a realism that kids can relate to at the indoor theme park. Each 
activity is being developed to dovetail with the partner’s core business 
area such as construction worker for UCC, teller or money safe keeper for 
the bank - QIIB, pilot and flight attendants for Qatar Airways, dairy factory 
worker for Baladna and mobile operator for Ooredoo. 

Some of the more recent partnerships include those with Gulf Organization 
for Research & Development (GORD) for the Sustainability establishment, 
STARK Security Services for the Police Station, IAID for the Painting School, 
Palmera for the botany school, Qatar Media Corporation for the radio station, 
Dar Al Sharq for newspaper and Hempel for house painting. These 
partnerships across industries have  helped in bringing a sense of newness 
to the activity umbrella with tasks related to a sustainable environment, 
insurance and entrepreneurship to name a few. As part of its ongoing CSR 
initiatives and events participation, KidzMondo Doha has reached out to 
children at Hamad Hospital during the Garangao festival to entertain the kids 
while handing out goodies like coloring books, apart from sponsoring 
various school activities and participating in family related events like the 
Qatar International Food Festival.
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Construction Updates 
Coming to life ...
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KidzMondo Doha
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Ms. Salam Al Shawa, Senior Vice President Marketing & Corporate 
Communications, Qatar Airways said: 
“Through the partnership with KidzMondo Doha, we believe that it is never too 
early to ignite passion for a challenging and rewarding industry like the airlines. 
It's a great opportunity to connect with young generation and contribute to their 
growth and development and introduce them to the amazing experience of the 
travel and hospitality onboard Qatar Airways”.
 
Mr. Abdulbasit Ahmed A. Al Shaibei QIIB Chief Executive Officer said:
“This partnership is a part of our Corporate Social Responsibility initiatives at QIIB, 
and we are happy to be able to give our children something to learn from, in an 
exciting and entertaining environment suitable for their age. In fact, KidzMondo’s 
innovative approach to provide banking information to children encouraged us and 
gave us an important opportunity to disseminate the principles of Islamic Banking 
principles and educate the new generation about this subject. I believe that 
education within an entertaining framework is what we need and if we provide 
innovation, excitement and interaction along with it, we will be able to offer our 
children a beautiful experience to enjoy, and we are extremely happy to contribute 
to providing a smile on their faces and equipping them with knowledge.”

Mr. Hossam Fares, CEO of BALADNA commented on this partnership saying:
“BALADNA is pleased to be partnering with KidzMondo Doha to contribute 
towards their vision of creating the future generation of leaders and active 
members of the community. One of our key goals is to provide an added value to 
the state of Qatar and its community, and we truly believe that the youngsters are 
one of the main pillars in achieving a sustainable development. Through the 
miniature BALADNA factory, kids will be involved in the production and packaging 
phases of numerous dairy products which will broaden their knowledge and 
experience about an important industry. 

Testimonials 

Mr. Hossam Fares
CEO

Baladna 

Mr. Abdulbasit 
Ahmed A. Al Shaibei 

Chief Executive
QIIB 

Ms. Salam Al Shawa
Senior Vice President Marketing 

& CorporateCommunications
Qatar Airways
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Ms.Carla Ghaleb, Country Manager at Boecker® Qatar, said:
“Our partnership with KidzMondo Doha is a strategic decision  as we actively 
collaborate in assuring  children’s safety and wellbeing in the park, providing  a 
protected environment free from all kind of  pests and disease causing germs 
through our certified services in pest management, food safety and biosecurity. 
This important task is completed with Boecker® pavilion that we have 
meticulously crafted in a way that transports children into a world of scientific 
discovery in the world of entomology with Boecker® lab. The overall activity 
“injects” into children a clear sense of responsibility and team work as they give 
a hand in saving KidzMondo Doha from pests and germs hazards. Our children 
are our responsibility and we do take great pride in raising their awareness and 
hope that the Boecker®-KidzMondo experience will make a difference in their 
adulthood life.”

Dr. Yousef Alhorr, Founding Chairman at GORD said:
“In order to achieve the Qatar National Vision 2030 and develop a knowledge-based 
society powered by an urban infrastructure and a strong, diversified economy, 
present and future generations need to be well aware of the various environmental 
challenges and the standards that must be met along the way. 
Our partnership with KidzMondo Doha is meant to be a beacon of light that 
illuminates the pathway to realizing those crucial objectives, while empowering kids 
and youngsters with the knowledge they need to understand their surroundings and 
plan for what’s ahead. Which is why we are proud to be a part of such an important 
collaboration that is perfectly aligned with our multi-disciplinary scientific research 
approach to foster innovation, advance knowledge, share experiences and build 
networks to enhance the sustainability of the built environment.”

Ms.Carla Ghaleb
Country Manager 

Boecker® 

Dr. Yousef Alhorr
Founding Chairman 

GORD
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COMING SOON

KidzMondo
Abu Dhabi

The Mall at World Trade Center Abu Dhabi will be bringing the 4th KidzMondo 
city to Abu Dhabi in the second quarter of 2017. KidzMondo Abu Dhabi will be 
the biggest KidzMondo city to date, covering 10,000m2 built up area.
Every new city we open is a chance for us to improve our performance and 
raise our educational and entertainment standards. In KidzMondo Abu Dhabi, 
we will be debut-ing many new and fun activities. These include a cooking 
activity, a veterinary clinic, a laser maze and interactive technological 
elements, stimulating young guests’ psyches and keeping them aligned with 
the world around them. The KidzMondo Toddlers’ Inn will also be aligned with 
the KidzMondo concept of role-play wherein there will be a supermarket zone 
and a hospital zone for toddlers to enact different professional roles through 
play. To this end, we tried to maintain the true mechanical components of the 
factories, while adding some manual elements. Finally, adapting our concept 
to the local culture of each new city is a continual objective. In KidzMondo Abu 
Dhabi, we are developing an Oil Refinery to meet the local demand for oil 
extraction, which is a staple in the Emirati economy.
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KidzMondo Abu Dhabi
Construction Updates 

Work in progress...
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COMING SOON

KidzMondo
Australia

Welcome to Melbourne, home to multicultural population of over 4.4 million people 
and over 2 million visiting tourists each year. A city that is known for its cultural 
diversity, educational facilities and global sporting events.  This city will encompass 
the first KidzMondo city in Australia with access to 630,000 students between the 
ages of 4 to 14 across 1,500 schools. KidzMondo will be supported by the federal 
and state government as a core fabric for the vocational development of children 
across Australia. The proposed KidzMondo is designed to engage people of all 
ages; encompassing both educational and recreational facilities.
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RUSSIA

AZERBAIJAN

QATAR
JORDAN

COSTA RICA

UAE

LEBANON

TURKEY

AUSTRALIA

KSA

Contact Us
E-mail: Franchise@kidzmondo.com 
T: +961 1 99 88 66 | +961 1 97 67 76
KidzMondo Building, | Beirut Waterfront | Beirut, Lebanon
P.O.Box: 5136 Riad El Solh-Beirut | www.kidzmondo.com


